
Integrated Marketing
Communications

Tools of marcom

media advertising

direct response and interactive advertising

place advertising

store signage and point­of purchase advertising

trade and consumer oriented promotions

event marketing and sponsorships

marketing oriented public relations and publicity

personal selling

five key aspects of IMC

start with the customer

use any form of relevant contact

achieve synergy

affect behavior

build relationships

create an
augmented­reality dvd
with CITYs experience
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